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Introduction

Want to make sure your audience hears your messages, and your content

isn't lost in all the noise online? Email is still one of your most effective
marketing channels for engaging and nurturing leads. And sending a value-
packed email newsletter ensures your subscribers look out for you in their
inbox regularly.

A newsletter is sent directly to a person's inbox, increasing the chances of
being noticed and read. That’s a big contrast to social media, where your
content may never be seen at all. Once you set up this line of
communication, you'll be in direct contact with people who've already
expressed an interest in what you do.

Email newsletters can have many aims, but they’re most successful when
you use them to build and nurture your subscriber relationships. By
including content that’s valuable to them and is not too promotional, your
readers will see you as a trusted partner rather than someone trying to
make a sale.

However, producing a regular newsletter that captivates your audience every
time can be a challenge.

You need to come up with fresh, high-quality content repeatedly - which is
stressful when you’re already juggling other priorities. And then there’s the
guestion of what to send that will be interesting enough to get your audience
hooked.

Finding solutions to these challenges takes planning. Engaging with your
audience through an email newsletter requires using tried-and-tested best
practices for creating attention-grabbing subject lines, organizing content
that’s easy to read, and motivating readers to take action.

That’s where this course comes in.
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We’ll be breaking down all the steps for creating an email newsletter that
meets your business goals. And by the end of this course, you’ll have
already sent out your first branded newsletter! It’ll engage and educate your
reader, and you’ll even have your second one lined up, creating a solid base
for future marketing efforts.

Here is your roadmap through the course:

Set clear Design a reader- Craft engaging
objectives for focused newsletter
your newsletter template content

Optimize your
creation and
publishing
schedule

Leverage
performance
metrics

By the time you complete this course, you'll be able to:

> Set clear objectives for your newsletter that are aligned with your
business priorities - so that every newsletter you send is a step
towards your bigger business goals.

> Design a reader-focused template for a hybrid newsletter to
include components that cater to your readers’ interests, ensuring
your content always resonates with them.
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> Craft engaging newsletter content that grabs your readers'
attention and keeps them opening and reading your newsletter every
time it arrives in their inbox.

> Optimize your creation and publishing schedule so you
consistently deliver valuable content and fulfill your responsibilities as
a newsletter publisher.

> Leverage performance metrics to continuously refine your
newsletter content and increase its appeal to your audience.

This course is broken down into 6 major modules and individual lessons to

take you step-by-step through creating engaging newsletters that meet the
needs of your ideal readers, build relationships, and help you achieve your

business goals.

The modules follow a logical order, so while you can skip around if you want,
it's best to work through them one at a time.

As you go through each module, use your Action Guide to help you complete
the Action Steps at the end of each.

Action Steps:

Before we start the course, take a minute to think about what you want to
get out of it.

In the Action Guide, write down three skills you expect to gain.

Now that you’re clear about what you want this course to deliver, we can get
started.
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Module 1 - Plan Your Newsletter

In the first module, you’ll define newsletter objectives that support your

broader business goals. You'll also identify your ideal reader’s needs and
newsletter preferences so you can create more targeted and effective

content.

> Lesson 1: Why Do You Want a Newsletter?

> Lesson 2: Identify Your Ideal Reader
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Lesson 1: Why Do You Want a
Newsletter?

Explore Different Types of Newsletters

A well-written newsletter full of valuable content will help your business
grow, but what'’s right for one business won't be right for another. That’s
why newsletters come in different types.

Single-Subject Newsletters

Single-subject newsletters focus on one topic for one purpose, such as:

Single-
subject
newsletters

Promotion

Your Company Name http://www.YourWebsiteHere.com



http://www.yourwebsitehere.com/

EMAIL NEWSLETTER MARKETING

> Information newsletters that educate your audience about your
topic. For example, a financial services firm sharing tips on managing
personal finances or updates on economic trends.

> New stock newsletters that are sent to announce the arrival of new
products or services. For example, a clothing retailer announcing the
arrival of its new summer collection.

> Promotional newsletters that focus only on special deals and
discounts to drive sales. For example, a restaurant advertising a
special discount or deal for the upcoming holiday season.

> News updates that inform your readers about important
announcements, events, and news stories related to your industry. For
example, a news organization sending daily or weekly summaries of
significant events in a specific industry or geographical region.

Adopt the Hybrid Newsletter

A hybrid newsletter is a mix that brings multiple benefits to readers. You
can combine elements from all the above types and add specific components
to suit your brand.

The hybrid newsletter wins over the single-subject for most business owners
because it caters to a wide range of interests and needs. Readers can
receive valuable information, updates, promotions, and news all in one
package. This will keep them engaged and build their connection with your
brand.
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ATTENTION:

This is only an excerpt from our full course Email Newsletter Marketing.
The full, customizable course contains 6 major modules and Action Steps.

When you purchase a license for the course, you'll receive the editable files
for the Course Book, Action Guide, graphics, social posts, and other
resources.
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