
 

 

Blogging Mastery 

How to Blog Like A Pro… From Post to Profit 

 

 

 

 

 

 

Course Book 

 

  



BLOGGING MASTERY 

 

 

Your Company Name                                                                                              http://www.YourWebsiteHere.com 

2 

Table of Contents 

 

Introduction ......................................................................................... 3 

Module 1 - Define Your Audience ............................................................ 8 

Module 2 - Create Captivating and Shareable Content ................................  

Module 3 – Share Your Posts for Maximum Reach and Engagement .............  

Module 4 – How to Monetize and Turn Your Blog into a Profit-Making 

Business ...............................................................................................  

Module 5 – Create Consistent Blogging Habits ...........................................  

Conclusion and Next Steps .....................................................................  

 

 

 

  

http://www.yourwebsitehere.com/


BLOGGING MASTERY 

 

 

Your Company Name                                                                                              http://www.YourWebsiteHere.com 

3 

  

Introduction 

 

"Don’t focus on having a great blog. Focus on producing a blog that’s 
great for your readers." 

Brian Clark, CEO of Rainmaker Digital, founder of Copyblogger, serial 

entrepreneur 

 

Blogging has been around since the late 1990s but in recent years it has 

undergone changes. The blog is not the same as it was twenty years ago. 

The word "blog" comes from a shortening of the word "weblog." The weblog 

of years past was an online journal where a writer might post to their site a 

couple of times a week or more. Now, the blog has become a robust system 

of content creation and engagement across multiple platforms including not 

only the site itself but social media. 

 

How Blogging Has Changed 

Blogging previously focused on consistent and frequent posting, in part to 

boost search engine optimization. However, this strategy has largely been 

abandoned today, with bloggers focusing instead on quality over quantity. A 

blogger today posts less frequently but writes content that is more highly 

targeted to their readers and their needs. Awareness is more likely to come 

from social media shares and other forms of engagement on the part of the 

audience, rather than reliance on search engines.  
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Bloggers used to grow their readership by interacting with others on the blog 

platform. They would comment on other blogs, write guest posts, add blogs 

to their blog roll, and so on. Today, bloggers still use those methods to grow 

their readership, but they’ve added more tactics. These activities have 

expanded to engaging audience members, tagging, liking, sharing, and so 

on. 

The rise of social media has meant the blurring of lines between social media 

and blogging. You can blog using social media directly, writing "microblog" 

posts on Twitter or longer-form content on Facebook.  

Finally, blogging used to be a hobby or leisure activity, but today it's a viable 

career. 

 

Modern Trends in Blogging 

Here are some of the current trends in blogging which are expected to 

continue into the near future. 
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Post Length. Blog posts are increasing in length. They are becoming more 

substantial and delving deeper into the topics they address. The trend is for 

quality over quantity (number of posts) and readers expect greater value 

from what they read. 

Fewer Blog Comments. There are increasingly fewer comments on 

blogging platforms themselves. Instead, readers are interacting with blog 

content on social media. This means that more bloggers are turning off 

comments features on their blogs and instead encouraging comments on 

social media, including using plugins to embed the social comments in their 

blogs. 

Graphics. Blogging isn't about text-based content only. Graphics have 

always been part of blogging, and today the quality of graphics is improving 

greatly. This is partly because bloggers have greater access to professional 

online graphics software that simplifies the creation of high-quality images.  

Images can play a role in telling a story by helping give context to the text. 

With the shift to social media, images come in handy because visual content 

•Blog posts are getting longer
Post Length

•People are commenting more on 
social mediaFewer Comments

•Graphics quality is improving
Graphics

•Today's metrics focus on 
engagementMetrics

•Platforms don't have to be blog-
specificPlatforms
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gets more engagement and sharing. Visual content includes high-resolution 

images, infographics, icons, visual data, and video. 

Metrics. Metrics used to focus on traffic or page views with the aim of 

gaining and maintaining as many readers as possible. Today's metrics focus 

also on data that measure and track engagement. Rather than looking 

strictly at numbers, as in the past, modern bloggers look more at how 

readers are interacting with their content.  

Platforms. Bloggers have always used WordPress and other one-stop 

blogging platforms that include various built-in features. However, other 

newer options have arisen over time that are just as easy to use. It's not a 

requirement that a blogger must choose a blogging-specific platform to 

reach their readers.  

 

By the time you complete this course, you will be able to: 

➢ Define your target reader so that you can home in on the right topics, 

voice, and writing style. This saves you time and energy while growing 

your readership. You’ll learn how to create a reader profile and identify 

the hot topics for your target audience 

➢ Write captivating and shareable blog posts, which includes planning, 
drafting, using writing best practices, and exploring the anatomy of top 
blog posts 

➢ Share your blog post with the world in a way that maximizes 
engagement and puts your content in front of as many people in your 
target market as possible 

➢ Identify the best ways to create a sustainable source of income from 
your blogging efforts 

➢ Evolve your blogging practice by implementing tactics for effective blog 
planning, organization, consistency, and self-motivation  
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Action Steps: 

1. What is the typical length of your blog posts?  Do you have any posts in 

the 900-1000 word range? Use this target number as your new minimum 

length.  

2. What social platforms are you currently using? How are you engaging 

with your audience about your blog posts on social media?  

3. What metrics are you currently using to track the effectiveness of your 

blog posts?  
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Module 1 - Define Your Audience 

 

When a blog was just a "weblog," bloggers generally wrote for themselves. 

It was just an online journal and you wrote about your opinions and personal 

experiences, and if people read your content, it was a bonus. Today, 

blogging is much more sophisticated and focused on the reader. 

The foundation of a blog today is to know who your readers are, what they 

need, and what they expect from you. Whether you are an experienced or a 

new blogger, the number one thing you can do to improve your blog is to 

research your audience so that you have a clear picture of who you’re 

writing for.  

 

Your Reader Persona 

The best way to understand your reader is to create a persona or profile. 

This is a detailed description of your ideal reader, as if they were an 

individual person. Treating your audience as one individual helps you to 

identify their most common characteristics. You can then tailor your content 

to this single person, making it sound more authentic and relevant.  

If you have segments of your audience that are wildly divergent, you may 

want to create separate profiles. But the main idea is to look for trends 

among your readership and not try to nail down everything. 
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Step 1 - Demographics 

The first step is to define your reader's demographics. Demographics include 

things like: 

➢ Age 

➢ Geographic location 

➢ Language 

➢ Gender 

➢ Income level 

➢ Education level 

➢ Religion 

➢ Marital status 

➢ Occupation 

➢ Family composition (married or unmarried, and number of children) 

Demographics

•Age

•Geographic 
location

• Language

•Gender

• Income level

•Education level

•Religion

•Marital status

•Occupation

•Family composition

Psychographics

•Personality

•Attitudes

•Values

•Hobbies

• Lifestyle

•Behavior

•Goals

•Challenges

• Image of self

•Pain points

•Needs and desires

Reader Behaviors

•How do they search 
for and find content 
to consume?

•What content 
formats do they like?

•How do they 
consume content 
and what do they 
do with it?

•What is your 
audience's taste in 
terms of length and 
depth of content?
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ATTENTION: 

This is only an excerpt from our full course Blogging Mastery. The full, 

customizable course contains 5 major modules and Action Steps. 

When you purchase a license for the course, you’ll receive the editable files 

for the Course Book, Action Guide, graphics, social posts, and other 

resources. 
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